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Marschlich, S. & Ingenhoff, D. (2020, May 21 - 25). Stakeholder engagement in a multi-cultural context: 
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practices of European Multinational Enterprises in the United Arab Emirates. 102nd Annual Congress 
of the Association for Education in Journalism and Mass Communication (AEJMC), Toronto, Canada. 
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Albisser, M., & Ingenhoff, D. (2019, June 5 - 7). The functional image of social media and its impact on 
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Ingenhoff, D., & Cuoco, E. (2019, May 24 - 28). Understanding the Impact of Motivations and 
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Marschlich, S., & Ingenhoff, D. (2018, September 27 - 29). Corporate Diplomacy and Its effects on 
Corporate Legitimacy. European Public Relations Education and Research Association (EUPRERA) 
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Ingenhoff, D., Segev, E., & Chariatte, J. (2018, May 24 - 28). New Insights for Public Diplomacy: The 
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comparison. 68th Annual Conference of the International Communication Association (ICA), Prague, 
Czech Republic. [Best paper award] 

Ingenhoff, D., & Richner, D. (2018, May 24 - 28). Analyzing the Polyphony of Voices: Value Drivers of 
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Ruehl, C., & Ingenhoff, D. (2018). Using brand pages: Why and how multinational stakeholders engage 
with corporations on Facebook. 68th Annual Conference of the International Communication 
Association (ICA), Prague, Czech Republic. 

Ingenhoff, D. (2018, May 24 - 28). Reviewing the State of Art in Public Diplomacy. Panel with Nicholas 
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Eytan Gilboa (Bar Ilan University), James Pamment (Lund University). 68th Annual Conference of the 
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Ingenhoff, D., & Tovirac, A. (2017, October 23 - 25). Herausforderungen und Grenzen von Influencer–
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Ingenhoff, D., & Marschlich, S. (2017, October 12 - 14). A Systematization of Corporate Diplomacy and 
Political CSR: Similarities, Differences and Theoretical Implications. European Public Relations 
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Puppis, M., Hofstetter, B., & Ingenhoff, D. (2017, September 15 - 17). “We need engineers instead of 
journalists”. How Swiss legacy media adapt to change and what this means for the future of 
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and Cultural Production” Sections: The Future of Media Content: Interventions and Industries in the 
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Buhmann, A., Lepori, B., Ingenhoff, D. (2017, August 28 - 30). Clashing Conventions: Exploring Human 
Resource Management in the Cleavage Between Local Orders and Global Standards. CHER 
Consortium of Higher Education Researchers Conference, Jyväskylä, Finland 

Ingenhoff, D. (2017, July 16 - 20). A Validated 5–Dimensional Country Image Measurement Scale for 
Public Diplomacy: Analyzing Value Drivers and Effects of Country Images on Stakeholders’ Behavior in 
Seventeen Countries. IAMCR International Association for Media and Communication Research, 
International Communication Section, Cartagena, Colombia. 

Bachmann, P., Ingenhoff, D., Eisenegger, M., Hauser, L. (2017, July 16 - 20). A multi–method analysis of 
news media quality: Comparing scholars’ assessments with citizens’ perceptions. IAMCR 
International Association for Media and Communication Research, Mediated Communication Public 
Opinion and Society Section, Cartagena, Colombia. 
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Ingenhoff, D., Buhmann, A., Zhang, T., White, C., & Kiousis, S. (2016, November 9 - 12). Country of origin 
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audience’s perspective. Preconference for ICA’s 2016 Annual Conference “Media Performance, & 
Democracy: Defining and Measuring the Quality of News”, Fukuoka, Japan. 
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institutes as a multi–level process. Credibility cycles and resource dependencies. 20th International 
Conference on Science and Technology Indicators (STI), Lugano, Switzerland. 

Buhmann, A., & Ingenhoff, D. (2015, October 1 - 3). Understanding “reputational fallout”: How 
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Gregory, A., Toledano, M., McKie, D., & Ingenhoff, D. (2012, September 20 - 22). Pathways to the future: 
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Association (ICA), Seoul, South Korea. 

Ingenhoff, D., & Einwiller, S. (2002, May 23 – 26). Meeting the Challenges of Integrated Corporate 
Communications. The Role of Internal Knowledge. 6th International Conference on Corporate 
Reputation, Boston, USA. 

Ingenhoff, D., & Einwiller, S. (2002, April 29 – 30). The Role of Knowledge Management for Intergrated 
Corporate Communications. 7th International Conference on Corporate and Marketing 
Communications, Antwerpen, Belgium. 

Ingenhoff, D., & Schmitz, H.W. (2000, April 1 – 5). ComTrans. A Multimedia Tool for Scientific 
Transcription and Analysis of Communication. 1st International Conference of Gesture Studies, Porto, 
Portugal. 

 

4. CONTRIBUTIONS TO BOOKS 

Ingenhoff, D., Richner, D., and Sarstedt, M. (2023). New Insights for Public Diplomacy Using PLS-SEM to 
Analyze the Polyphony of Voices: Value Drivers of the Country Image in Western European and BRICS 
countries. In: Latan, H., Hair, J.F. & Noonan, R. (eds.).: Partial least squares path modeling: Basic 
concepts, methodological issues, and applications (2nd ed.). Cham, Switzerland: Springer. 

Chariatte, J. & Ingenhoff, D. (2023). Digital Corporate Communication & Public Diplomacy: Public 
Diplomacy of nation-states and connected voices. In: Luoma-aho, V. & Badham, M. (eds.): Handbook 
of Digital Corporate Communication. Edward Elgar Publishing. ISBN: 978 1 80220 195 6  

Ingenhoff, D. (2022). Staaten (Nation Branding) und Public Diplomacy. In: Fröhlich, R., Szyszka, P., & 
Röttger, U.(Hrsg.). Handbuch der Public Relations (S.1-26). 4. Aufl. Wiesbaden: Springer VS. 
https://doi.org/10.1007/978-3-658-28149-6_35-1  

Chariatte, J. & Ingenhoff, D. (2021). Network of cleavages? British paradiplomacy on the (digital) 
international discourse around Brexit. In: Segev, E. (2021) (Eds), Semantic Network Analysis in Social 
Sciences (pp. 112-135). London: Routledge. https://doi.org/10.4324/9781003120100  

Ingenhoff, D., & Hugi, A. (2021). Ziele und Notwendigkeit von Public Affairs aus Sicht von Unternehmen. 
In: Röttger, U., Donges, P., & Zerfaß, A. (Hrsg.) Handbuch Public Affairs. Politische Kommunikation für 
Unternehmen und Organisationen (pp. 1-19). Springer Gabler, Wiesbaden. 
https://doi.org/10.1007/978-3-658-23391-4_5-1 

Asdourian, B., & Ingenhoff, D. (2020). A Framework of City Diplomacy on Positive Outcomes and 
Negative Emotional Engagement: How to Enhance the International Role of Cities and City/Mayor 
Branding on Twitter? In: Sevin, E., & Amiri, S. (2020). City Diplomacy (pp. 83-109). Palgrave 
Macmillan: Cham. https://doi.org/10.1007/978-3-030-45615-3_5 

Ingenhoff, D., Borner, M., & Zerfaß, A. (2020). Corporate Listening und Issues Management in der 
Unternehmenskommunikation. In Zerfaß, A., Piwinger, M., Röttger, U. (eds.). Handbuch 
Unternehmenskommunikation. Strategie – Management – Wertschöpfung. 3. Aufl. (pp. 1-17). 
Wiesbaden: Springer. https://doi.org/10.1007/978-3-658-03894-6_26-1 
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Ingenhoff, D., Zhang, T., Buhmann, A., White, C., & Kiousis, S. (2019). Analyzing Value Drivers and Effects 
of 4D Country Images on Stakeholders’ Behavior Across Three Different Cultures. In Ingenhoff, D., 
White, C., Buhmann, A, & Kiousis, S. (eds.) (2019). The formation and effects of country image, 
reputation, brand, and identity. Bridging disciplinary perspectives (pp. 259-288). New York et al.: 
Routledge. https://doi.org/10.4324/9781315271224-15  

Buhmann, A., Ingenhoff, D., White, C., & Kiousis, S. (2018). Charting the Landscape in Research on 
Country Image, Reputation, Brand, and Identity: A Transdisciplinary Overview. In Ingenhoff, D., 
White, C., Buhmann, A, & Kiousis, S. (eds.) (2019). The formation and effects of country image, 
reputation, brand, and identity. Bridging disciplinary perspectives (pp. 1-10). New York et al.: 
Routledge. https://doi.org/10.4324/9781315271224-1  

White, C., Kiousis, S., Buhmann, A., & Ingenhoff, D. (2018). Epilogue: Bridging Disciplinary Perspectives 
about Country Image, Reputation, Brand, and Identity. In Ingenhoff, D., White, C., Buhmann, A, & 
Kiousis, S. (eds.) (2019). The formation and effects of country image, reputation, brand, and identity. 
Bridging disciplinary perspectives (pp. 289-301). New York et al.: Routledge. 
https://doi.org/10.4324/9781315271224 

Ingenhoff, D. (2018). Reputation. In Heath, R.L., & Johansen, W. (eds.). International Encyclopedia of 
Strategic Communication. (Vol. III, pp. 1-10). Wiley. 
https://doi.org/10.1002/9781119010722.iesc0148 

Ingenhoff, D. (2018). Monitoring. In Heath, R.L., & Johansen, W. (eds.). International Encyclopedia of 
Strategic Communication (Vol. II, pp. 1-6). Wiley. https://doi.org/10.1002/9781119010722.iesc0113 

Puppis, M., Hofstetter, B., & Ingenhoff, D. (2017). Medienorganisationen im Wandel. In M. Puppis, M. 
Schenk, & B. Hofstetter (Hrsg.), Medien und Meinungsmacht (pp. 205-292). Zürich: vdf 
Hochschulverlag. https://doi.org/10.3929/ethz-a-010808821 

Buhmann, A., & Ingenhoff, D. (2017). Zur Wahrnehmung von Einheit und Handlungsvermögen 
kollektiver Entitäten im Kommunikationsmanagement: Vorschlag eines ‚Entity–Agent Framework‘. In 
Wehmeier, S., & Schoeneborn, D. (eds.). Strategische Kommunikation (pp. 141–171). Wiesbaden: 
Springer, VS Verlag. https://doi.org/10.1007/978-3-658-17634-1_8 

Ingenhoff, D., & Buhmann, A. (2017). The entity–agent–framework as a starting point for international 
public relations and public diplomacy research. In Somerville, I., Hargie, O., Taylor, M., & Toledano, 
M. (eds.). International Public Relations: Perspectives from Deeply Divided Societies (pp. 94–112). 
New York et al.: Routledge. (Won the 2017 National Communication Association PRIDE Book Award 
for outstanding Innovation, Development, and Educational Achievement in Public Relations). 
https://doi.org/10.4324/9781315716749-6 

Bachmann, P., & Ingenhoff, D. (2017). Finding common ground: CSR and media responsibility. In 
Altmeppen, K.D., Hollifield, C.A., & Loon, J.v. (eds.). Value‐oriented media management. Decision 
making between profit and responsibility (pp. 147–157). Wiesbaden: Springer. 
https://doi.org/10.1007/978-3-319-51008-8_12 

Ingenhoff, D. (2016). Krisenkommunikation in der öffentlichen Verwaltung. In Bermann, A., Giauque, D., 
Kettiger, D., Lienhard, A., Nagel, E., Ritz, A., & Steiner, R. (eds.). Praxishandbuch Public Management 
(pp. 267–283). WEKA. Zürich, Kissing, Paris, Amsterdam, Wien. ISBN: 978-3-297-00936-9 

Ruehl, C.H., & Ingenhoff, D. (2015). Kommunikationsmanagement und Social Media: Motive und 
Nutzungsformen von Unternehmensprofilseiten auf Facebook, Twitter und Youtube. In Hoffjann, O., 
& Pleil, T. (eds.). Strategische Online–Kommunikation. Theoretische Konzepte und empirische Befunde 
(pp. 259–290). Wiesbaden: Springer VS Verlag. https://doi.org/10.1007/978-3-658-03396-5_12 

Ingenhoff, D., & Meys, B. (2015). Online–Kampagnen. In Zerfass, A., & Pleil, T. (eds.). Handbuch Online–
PR. Strategische Kommunikation im Internet und Social Web (2. Aufl., pp. 391–404). Konstanz: UVK-
Verlagsgesellschaft. ISBN: 978-3-7445-0709-7 

Ingenhoff, D., & Bachmann, P. (2014). Organisationskommunikation und Public Relations in der 
Kommunikationswissenschaft: Forschungsstand und Perspektiven zur paradigmatischen Integration. 
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In Karmasin, M, Rath, M., & Thomaß, B. (eds.). Kommunikationswissenschaft als Integrationsdisziplin 
(pp. 245–270). Wiesbaden: VS Verlag für Sozialwissenschaften. https://doi.org/10.1007/978-3-531-
19016-7_13 

Ingenhoff, D. (2013). Forschungsdesiderate zur internationalen Public Relations. In Ingenhoff, D. (ed.). 
Internationale PR–Forschung (pp. 11-33). Konstanz: UVK-Verlagsgesellschaft. ISBN: 978-3867644501 

Bähni, A., Barth, E., & Ingenhoff, D. (2013). Der Einfluss von Kultur in der Online–Kommunikation von 
NGOs. In Ingenhoff, D. (ed.). Internationale PR–Forschung (pp. 111–136). Konstanz: UVK-
Verlagsgesellschaft. ISBN: 978-3867644501 

Ingenhoff, D., Lais, C., & Zosso, J. (2013). Länderimages und die Rolle der Kultur. In Ingenhoff, D. (ed.). 
Internationale PR–Forschung (pp. 183–206). Konstanz: UVK-Verlagsgesellschaft. ISBN: 978-
3867644501 

Ingenhoff, D., & Röttger, U. (2013). Issues Management: Ein Diskurs zwischen Theorie und Praxis. In 
Hoffjann, O., & Huck–Sandhu, S. (eds.). UnVergessene Diskurse: 20 Jahre PR– und 
Organisationsforschung (pp. 465–497). Wiesbaden: Springer VS Verlag. https://doi.org/10.1007/978-
3-531-19121-8_18 

Ingenhoff, D., & Ruehl, C.H. (2013). Internationale Public Relations: Eine Synopse deutschsprachiger und 
anglo–amerikanischer Forschungszugänge in Theorie und Empirie. In Hoffjann, O., & Huck–Sandhu, S. 
(eds.). UnVergessene Diskurse: 20 Jahre PR– und Organisationsforschung (pp. 381–414). Wiesbaden: 
Springer VS Verlag. https://doi.org/10.1007/978-3-531-19121-8_15  

Ganz–Blättler, U., & Ingenhoff, D. (2013). Einleitung: Forscher und Lehrer. Motivator. Türöffner. Erste 
Schritte ins Louistainment. In Ganz–Blättler, U., & Ingenhoff, D. (eds.). Man kann nicht nicht 
unterhalten. Beiträge zur Unterhaltungspublizistik (pp. 15–20). Berlin et al.: LIT Verlag. ISBN: 978-3-
643-80148-7 

Ingenhoff, D., & Meys, B. (2012). Online–Kampagnen. In Zerfass, A., & Pleil, T. (eds.). Handbuch Online–
PR. Strategische Kommunikation im Internet und Social Web (pp. 351–364). Konstanz: UVK-
Verlagsgesellschaft. ISBN: 978-3-7445-0709-7 

Ingenhoff, D., & Kölling, M. (2010). Internetbasierte CSR–Kommunikation. In Raupp, J., Jarolimek, S., & 
Schultz, F. (eds.). Handbuch Corporate Social responsibility. Kommunikationswissenschaftliche 
Grundlagen und methodische Zugänge. Mit Lexikon (pp. 480–498). Wiesbaden: VS Verlag für 
Sozialwissenschaften. https://doi.org/10.1007/978-3-531-92639-1_26  

Ingenhoff, D., & Meier, A. (2010). Webplattformen zur Community–Bildung. In Heilmann, H. (ed.). 
Humane Nutzung der Informationstechnologie (pp. 85–98). Heidelberg: Akademische 
Verlagsgesellschaft. ISBN: 978-3898386364 

Huck, S., & Ingenhoff, D. (2010). Personalisierung in der internen Kommunikation: Ergebnisse einer 
ländervergleichenden Analyse von Mitarbeiterzeitschriften. In Eisenegger, M., & Wehmeier, S. (eds.). 
Personalisierung der Organisationskommunikation (pp. 170–188). Wiesbaden: Springer VS Verlag für 
Sozialwissenschaften. https://doi.org/10.1007/978-3-531-91904-1_9 

Ingenhoff, D., & Bredl, M. (2010). Integriertes Reputationsmanagementsystem der Telekom Austria. In 
Pfannenberg, J., & Zerfass, A. (eds.) Wertschöpfung durch Kommunikation. Kommunikations–
Controlling in der Unternehmenspraxis (pp. 239–250). Wiesbaden: Frankfurter Allgemeine Verlag. 
ISBN: 978-3-89981-451-4 

Ingenhoff, D., & Sommer, K. (2010). Spezifikation von formativen und reflektiven Konstrukten und 
Pfadmodellierung mittels Partial Least Squares zur Messung von Reputation. In Woelke, J., Maurer, 
M., & Jandura, O. (eds.). Forschungsmethoden für die Markt– und Organisationskommunikation (pp. 
246–288). Köln: Herbert von Halem. ISBN: 978-3-938258-58-3 

Ingenhoff, D., & Schwarz, A. (2009). Sozial erwünscht oder entscheidungsrelevant: Welche Rolle spielt 
die Kommunikation von sozialer Verantwortung beim Aktienkauf? Eine Experimentalstudie. In 
Schmidt, S.J., & Tropp, J. (eds.). Die Moral der Unternehmenskommunikation – Lohnt es sich, gut zu 
sein? (pp. 323–347). Köln: Herbert von Halem. ISBN: 978-3938258484 
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Thiessen, A., & Ingenhoff, D. (2009). Towards a new typology – classifying crises according to their 
reputational threat. In Rogojinaru, Adela & Wostenholme, Sue (eds.). Current trends in international 
public relations (pp. 208-224). Bukarest: Tritonic. 

Ingenhoff, D. (2008). Kommunikationsmanagement im Cyberspace: Der Einsatz von Corporate Blogs und 
Blog–Monitoring in der Unternehmenskommunikation. In Wehmeier, S., & Thimm, C. (eds.). 
Organisationskommunikation online: Grundlagen, Praxis, Empirie (pp. 123–146). Frankfurt am Main: 
Peter Lang. ISBN: 978-3631564356 

Einwiller, S., & Ingenhoff, D. (2008). Corporate Branding and Issues Management: Integrating two 
Concepts to Enhance Corporate Reputation. In Meckel, M., Schmid, B. (eds.). 
Kommunikationsmanagement im Medienwandel (pp. 249–269). Wiesbaden: Gabler. 
https://doi.org/10.1007/978-3-8349-9772-2_14  

Röttger, U., & Ingenhoff, D. (2008). Rollen, Workflows und IT – Wie Bertelsmann und SwissRe Issues 
Management strukturieren und organisieren. In Roselieb, F., & Dreher, M. (eds.). Krisenmanagement 
in der Praxis (pp. 133–150). Berlin: Erich Schmidt. ISBN: 978-3-503-10090-3 

Ingenhoff, D., & Röttger, U. (2006). Issues Management. Ein zentrales Verfahren der 
Unternehmenskommunikation. In Schmid, B., & Lyczek, B. (eds.). Unternehmenskommunikation. 
Kommunikationsmanagement aus Sicht der Unternehmensführung (pp. 319–350). Wiesbaden: 
Gabler. https://doi.org/10.1007/978-3-8349-9126-3_7 

Ingenhoff, D. (2005). Corporate Issues Management: Chancen entdecken und umsetzen. In Bentele, G., 
Piwinger, M., & Schönborn, G. (eds.). Kommunikationsmanagement. Strategien, Wissen, Lösungen 
(pp. 1–36). Köln: Wolters Kluwer, Loseblattsammlung. ISBN: 3-472-04906-5 

Ingenhoff, D., & Schmitz, H.W. (2000). Über den Gegenstand gesprächsanalytischer Transkriptionen. In 
Hess–Lüttich, E.W.B., & Schmitz, H.W. (eds.). Botschaften verstehen. Kommunikationstheorie und 
Zeichenpraxis (pp. 143–154). Frankfurt am Main et al.: Peter Lang. ISBN: 978-3631360149 

Ingenhoff, D. (1998). Der Kampf ums Rederecht – Formen und Strategien der 
Gesprächsbeitragskoordination in Talkshow–Diskussionen. In Schmitz, H.W. (ed.) Vom Sprecher zum 
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5. ORAL CONTRIBUTIONS TO INTERNATIONAL CONFERENCES 

Ingenhoff, D. (2019). Invited Speaker: Developing a 360-degree Integrated Public Diplomacy Evaluation 
Approach: Analyzing Country Images from Stakeholder and Media Perspectives. Post-Conference of 
the ICA Public Diplomacy Interest Group “Public Diplomacy in the 2020s”, Research-practice 
collaboration in Public Diplomacy. May 29, 2019. 69th Annual Conference of the International 
Communication Association (ICA), Washington, D.C., USA, 24.–28.05.2019. 

Ingenhoff, D. (2018). Collaboration de la SFSIC-SSCM-DGPUK et DOCTORALES 2019. XXIe Congrès de la 
SFSIC, Société Française des Sciences de l'Information et de la Communication, MSH Paris Nord, 13.-
15.06.2018. 

Ingenhoff, D. (2016). Der Einfluss von Rankings auf die Stellung der Geistes– und Sozialwissenschaften 
und mögliche Alternativen: Abschlusskonferenz des Programms “Performances de la recherche en 
sciences humaines et sociales”. Universität Bern, Bern, 3.–4.11.2016 

White, C., & Ingenhoff, D. (2016). Nation branding or cultural diplomacy? The role and impact of the 
creative industries on national reputation. International Conference on “Nation Branding and the 
Creative Industries: What nation? What people? What synergies?”, Aarhus University, Denmark, 22.–
23.9.2016. 

Ingenhoff, D. (2016). The influence of rankings on the positioning of humanities and social sciences. 
Conference and Forum “Swiss Way to Research Quality”, University of Bern, Bern, Switzerland, 3.–
4.11.2016. 

Ingenhoff, D., & Dolea, A. (2016). Public diplomacy as communicating with power: actors, practices and 
discourses about migrants and refugees. Panel chair at 66th ICA Annual Conference, Fukuoka, Japan, 
9.–13.6.2016. 

Ingenhoff, D. (2016). Invited Respondent for the panel “Erosions of Responsibility”. 66th ICA Annual 
Conference, Fukuoka, Japan, 9.–13.6.2016. 

Ingenhoff, D. (2016). Invited Respondent for the panel “The Power of Crisis Management: 
Understanding the Role of PR”. 66th ICA Annual Conference, Fukuoka, Japan, 9.–13.6.2016. 

Ingenhoff, D. (2015). Invited Respondent for the panel “Political/Government Public Relations”. 65th 
ICA Annual Conference, San Juan, Puerto Rico, USA, 21.–25.5.2015.  

Ingenhoff, D. (2015). Invited Speaker: Challenges of investigating public diplomacy from different angles 
and perspectives. 65th ICA Annual Conference, San Juan, Puerto Rico, USA, 21.–25.5.2015.  

Ingenhoff, D., & Buhmann, A. (2012). Mediated Discourses on Water Scarcity and Quality. Panel chair at 
the 4th European Communication Research and Education Association (ECREA) Annual Conference. 
Istanbul, Turkey, 24.–27.10.2012. 

Ingenhoff, D. (2011). Keynote speaker: Imagining Switzerland: PR and National Image Construction. 1st 
International PR Conference on Competing Identities: PR in the 2010s. Barcelona, Spain, 28.–
29.06.2011. 

Thiessen, A., & Ingenhoff, D. (2009). An Integrative Model of Crisis Communication Management and 
Strategies. Theoretical and Practical Implications on Reputation. International Conference: Crisis 
communication at the beginning of the 21st century, Ilmenau, 10.–12.10.2009. (Invited Speaker) 

Ingenhoff, D. (2009). Governance and Corporate Social Responsibility of Media Organizations. An 
International Comparison. International Conference: The Basics of Journalism: Concepts of Ethics, 
Responsibility and Quality in Media and Journalism. Catholic University of Eichstaett–Ingolstadt, 
Germany, 18.–20.09.2009 (Invited Speaker). 

Ingenhoff, D. (2004). Public Opinion, Public Sphere and Social Responsibility. Panel chair at European 
Public Relations Education and Research Association (EUPRERA) Annual Conference Conference, 
Leipzig, Germany, 23.–36.09.2004.  
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6. OUTREACH ACTIVITIES (E.G. PUBLIC ENGAGEMENT IN SCIENCE, TECHNOLOGY AND KNOWLEDGE TRANSFER ACTIVITIES, 
SCIENTIFIC ART PERFORMANCES, ETC.) 

 

Ingenhoff, D., Bachmann, P., Heller, S., Vogler, D., Eisenegger, M., Schneider, J. (2022). Fourth 
integrative rating of media quality, combining a representative survey study (D. Ingenhoff, P. 
Bachmann) with a content analysis (M. Eisenegger et al.) on 51 Swiss media outlets. Online and 
printed report of the study on media quality in German “Medienqualitätsrating 2022” and French 
“Classement de la qualité des médias 2022”, public presentation on 13.09.2022 in Zurich, 
Switzerland, awarding the winners of each section (1. Daily newspapers and online newspapers, 2. 
Sunday newspapers and magazines, 3. Boulevard and commuter newspapers, 3 4. Radio and TV 
news). Link (German) 

Ingenhoff, D., Bachmann, P., Eisenegger, M., Vogler, D., Schneider, J. (2020). Third integrative rating of 
media quality, combining a representative survey study (D. Ingenhoff, P. Bachmann) with a content 
analysis (M. Eisenegger et al.) on 49 Swiss media outlets. Online and printed report of the study on 
media quality in German “Medienqualitätsrating 2020” and French “Classement de la qualité des 
médias 2020”, public presentation on 14.09.2020 in Zurich, Switzerland, awarding the winners of 
each section (1. Daily newspapers and online newspapers, 2. Sunday newspapers and magazines, 3. 
Boulevard and commuter newspapers, 3 4. Radio and TV news). Link (German) 

Ingenhoff, D., Eisenegger, M., Bachmann, P. (2018). Second integrative rating of media quality, 
combining a representative survey study (D. Ingenhoff, P. Bachmann) with a content analysis (M. 
Eisenegger et al.) on 50 Swiss media outlets. Online and printed report of the study on media quality 
in German “Medienqualitätsrating 2018” and French “Classement de la qualité des médias 2018”, 
public presentation on 03.09.2018 in Zurich, Switzerland, awarding the winners of each section (1. 
Daily newspapers and online newspapers, 2. Boulevard newspapers, 3. Sunday newspapers and 
magazines, 4. Radio and TV news). Link (German) 

Ingenhoff, D., Dolea, A., Pamment, J., Bjola, C., Wang, J., Pike, S. (2018). Pre–conference organizer for 
the ICA Public Diplomacy Interest Group’s PhD and Post–Doc pre–conference titled “Emerging 
Research and Trends in Public Diplomacy and Nation Branding”, 68th Annual Conference of the 
International Communication Association (ICA), Prague, Czech Republic, 24.–28.05.2018. 

Ingenhoff, D. (2017). “Migration and Mobility”: Constructing Swiss identity and country image in times 
of migration: Europe between integration and exclusion. (Initiator & Conference organizer). This 
event is part of a series of conferences on Switzerland’s identity (“la Suisse existe – la Suisse n’existe 
pas), sponsored by the Swiss Academy of Humanities and Social Sciences (SAHS) and Swiss 
Association of Communication and Media Research (SACM). It seeks to reflect on the discursive 
construction of Swiss identity and country image in the recurrent debates about migration in 
Switzerland and in Europe. University of Fribourg, Fribourg, Switzerland. 17.03.2017. 
http://www.lasuissenexistepas.ch/events/Constructing–Swiss–Identity–and–Country.html 

Ingenhoff, D., Dolea, A., White, C., Kiousis, S. (2017). Post–conference organizer for the ICA Public 
Diplomacy Interest Group’s post–conference titled “Bridging practice and disciplinary perspectives on 
the formation and effects of country image, reputation, brand, and identity”, 67th Annual Conference 
of the International Communication Association (ICA), San Diego, USA, 30.05.2017. 

Ingenhoff, D., Eisenegger, M., Bachmann, P., & Wyss, V. (2016). First integrative rating of media quality, 
combining a representative survey study (D. Ingenhoff, P. Bachmann) with a content analysis (M. 
Eisenegger et al.) on 43 Swiss media outlets. Online and printed report of the study on media quality 
in German “Medienqualitätsrating 2016” and French “Classement de la qualité des médias 2016”, 
public presentation on 19.09.2016 in Zurich, Switzerland, awarding the winners of each section (1. 
Daily newspapers and online newspapers, 2. Boulevard newspapers, 3. Sunday newspapers and 
magazines, 4. Radio and TV news). Link (German) 

Ingenhoff, D. (2016). Kommunikation des Staates in Krisen. Invited speech at the annual political public 
forum (“Politforum“) in Thun, 12.–13. März 2016. 

https://www.mqr-schweiz.ch/files/mqr/pdf/MQR-22_Kompendium.pdf
https://medienqualitaet-schweiz.ch/uploads/1/3/7/5/137533082/mqr-20.pdf
https://medienqualitaet-schweiz.ch/uploads/1/3/7/5/137533082/mqr-18.pdf
http://www.lasuissenexistepas.ch/events/Constructing-Swiss-Identity-and-Country.html
https://medienqualitaet-schweiz.ch/uploads/1/3/7/5/137533082/mqr-16.pdf
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Ingenhoff, D. (2016). Invited expert on a discussion forum on “Responsibility ascriptions“, Münster, 
Germany, 7.–8.07.2016. 

Ingenhoff, D., White, C., Fitzpatrick, K., & Kiousis, S. (2015). Pre–Conference organizer of the PR 
division’s pre–conference titled “Advancing Public Diplomacy Research: Bringing Together Political 
Communication and Public Relations”. 65th Annual Conference of the International Communication 
Association (ICA), San Juan, Puerto Rico, USA, 19.–24.5.2015. 

Ingenhoff, D. (2015). Invited speaker at the public conference “Perspectives on Current Public 
Diplomacy Practices”, organized by and in the Romanian Ministry of Foreign Affairs, Bucharest, 
Romania, 7.7.2015 

Ingenhoff, D. (2013). Invited speaker at the public conference “Kritikunfähige Medien? Praxisfremde 
Wissenschaft? Journalismus und Medienforschung im Dialog: Brückenschlag–Tagung zwischen 
Medien und (Medien–) Wissenschaft”, organisiert von Roger Blum, Gottlieb und Hans Vogt Stiftung. 
Solothurn, Switzerland, 26.04.2013 

Ingenhoff, D. (2000). ComTrans: A Multimedia Tool for Scientific Transcription and Analysis of 
Communication. International Forum for Young Researchers: “Shaping the Future”. Invited to present 
a multimedia tool for transcription in the “Global Dialogue” topic on “Science and Technology: 
Thinking the Future” of EXPO World Exhibition 2000, Hannover, Germany, July 2000.  

 

 

7. OTHER PERTINENT PUBLICATIONS: WORKING PAPERS, OTHER JOURNALS 

 

Ingenhoff, D., & Chariatte, J. (2020). Landesimage: Ein Bild zwischen Stabilität und Wandel. Die 
Volkswirtschaft, 4/2020, 54-56. Link  
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