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international discourse around Brexit. In: Segev, E. (2021) (Eds), Semantic Network Analysis in Social
Sciences (pp. 112-135). London: Routledge. https://doi.org/10.4324/9781003120100

Ingenhoff, D., & Hugi, A. (2021). Ziele und Notwendigkeit von Public Affairs aus Sicht von Unternehmen.
In: Rottger, U., Donges, P., & ZerfaR, A. (Hrsg.) Handbuch Public Affairs. Politische Kommunikation fiir
Unternehmen und Organisationen (pp. 1-19). Springer Gabler, Wiesbaden.
https://doi.org/10.1007/978-3-658-23391-4_5-1

Asdourian, B., & Ingenhoff, D. (2020). A Framework of City Diplomacy on Positive Outcomes and
Negative Emotional Engagement: How to Enhance the International Role of Cities and City/Mayor
Branding on Twitter? In: Sevin, E., & Amiri, S. (2020). City Diplomacy (pp. 83-109). Palgrave
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Ingenhoff, D., Borner, M., & Zerfal3, A. (2020). Corporate Listening und Issues Management in der
Unternehmenskommunikation. In ZerfaR, A., Piwinger, M., Rottger, U. (eds.). Handbuch
Unternehmenskommunikation. Strategie — Management — Wertschépfung. 3. Aufl. (pp. 1-17).
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Ingenhoff, D., Zhang, T., Buhmann, A., White, C., & Kiousis, S. (2019). Analyzing Value Drivers and Effects
of 4D Country Images on Stakeholders’ Behavior Across Three Different Cultures. In Ingenhoff, D.,
White, C., Buhmann, A, & Kiousis, S. (eds.) (2019). The formation and effects of country image,
reputation, brand, and identity. Bridging disciplinary perspectives (pp. 259-288). New York et al.:
Routledge. https://doi.org/10.4324/9781315271224-15

Buhmann, A., Ingenhoff, D., White, C., & Kiousis, S. (2018). Charting the Landscape in Research on
Country Image, Reputation, Brand, and Identity: A Transdisciplinary Overview. In Ingenhoff, D.,
White, C., Buhmann, A, & Kiousis, S. (eds.) (2019). The formation and effects of country image,
reputation, brand, and identity. Bridging disciplinary perspectives (pp. 1-10). New York et al.:
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White, C., Kiousis, S., Buhmann, A., & Ingenhoff, D. (2018). Epilogue: Bridging Disciplinary Perspectives
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New York et al.: Routledge. (Won the 2017 National Communication Association PRIDE Book Award
for outstanding Innovation, Development, and Educational Achievement in Public Relations).
https://doi.org/10.4324/9781315716749-6

Bachmann, P., & Ingenhoff, D. (2017). Finding common ground: CSR and media responsibility. In
Altmeppen, K.D., Hollifield, C.A., & Loon, J.v. (eds.). Value-oriented media management. Decision
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https://doi.org/10.1007/978-3-319-51008-8 12
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Bahni, A., Barth, E., & Ingenhoff, D. (2013). Der Einfluss von Kultur in der Online—Kommunikation von
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Verlagsgesellschaft. ISBN: 978-3-7445-0709-7

Ingenhoff, D., & Kolling, M. (2010). Internetbasierte CSR—Kommunikation. In Raupp, J., Jarolimek, S., &
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Pfannenberg, J., & Zerfass, A. (eds.) Wertschépfung durch Kommunikation. Kommunikations—
Controlling in der Unternehmenspraxis (pp. 239-250). Wiesbaden: Frankfurter Allgemeine Verlag.
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5. ORAL CONTRIBUTIONS TO INTERNATIONAL CONFERENCES

Ingenhoff, D. (2019). Invited Speaker: Developing a 360-degree Integrated Public Diplomacy Evaluation
Approach: Analyzing Country Images from Stakeholder and Media Perspectives. Post-Conference of
the ICA Public Diplomacy Interest Group “Public Diplomacy in the 2020s”, Research-practice
collaboration in Public Diplomacy. May 29, 2019. 69th Annual Conference of the International
Communication Association (ICA), Washington, D.C., USA, 24.-28.05.2019.

Ingenhoff, D. (2018). Collaboration de la SFSIC-SSCM-DGPUK et DOCTORALES 2019. XXle Congrés de la
SFSIC, Société Francaise des Sciences de I'Information et de la Communication, MSH Paris Nord, 13.-
15.06.2018.

Ingenhoff, D. (2016). Der Einfluss von Rankings auf die Stellung der Geistes— und Sozialwissenschaften
und mogliche Alternativen: Abschlusskonferenz des Programms “Performances de la recherche en
sciences humaines et sociales”. Universitat Bern, Bern, 3.—4.11.2016

White, C., & Ingenhoff, D. (2016). Nation branding or cultural diplomacy? The role and impact of the
creative industries on national reputation. International Conference on “Nation Branding and the
Creative Industries: What nation? What people? What synergies?”, Aarhus University, Denmark, 22.—
23.9.2016.

Ingenhoff, D. (2016). The influence of rankings on the positioning of humanities and social sciences.
Conference and Forum “Swiss Way to Research Quality”, University of Bern, Bern, Switzerland, 3.—
4.11.2016.

Ingenhoff, D., & Dolea, A. (2016). Public diplomacy as communicating with power: actors, practices and
discourses about migrants and refugees. Panel chair at 66th ICA Annual Conference, Fukuoka, Japan,
9.-13.6.2016.

Ingenhoff, D. (2016). Invited Respondent for the panel “Erosions of Responsibility”. 66th ICA Annual
Conference, Fukuoka, Japan, 9.—13.6.2016.

Ingenhoff, D. (2016). Invited Respondent for the panel “The Power of Crisis Management:
Understanding the Role of PR”. 66th ICA Annual Conference, Fukuoka, Japan, 9.—13.6.2016.

Ingenhoff, D. (2015). Invited Respondent for the panel “Political/Government Public Relations”. 65th
ICA Annual Conference, San Juan, Puerto Rico, USA, 21.—25.5.2015.

Ingenhoff, D. (2015). Invited Speaker: Challenges of investigating public diplomacy from different angles
and perspectives. 65th ICA Annual Conference, San Juan, Puerto Rico, USA, 21.—25.5.2015.

Ingenhoff, D., & Buhmann, A. (2012). Mediated Discourses on Water Scarcity and Quality. Panel chair at
the 4th European Communication Research and Education Association (ECREA) Annual Conference.
Istanbul, Turkey, 24.-27.10.2012.

Ingenhoff, D. (2011). Keynote speaker: Imagining Switzerland: PR and National Image Construction. 1st
International PR Conference on Competing Identities: PR in the 2010s. Barcelona, Spain, 28.—
29.06.2011.

Thiessen, A., & Ingenhoff, D. (2009). An Integrative Model of Crisis Communication Management and
Strategies. Theoretical and Practical Implications on Reputation. International Conference: Crisis
communication at the beginning of the 21st century, llmenau, 10.—12.10.2009. (Invited Speaker)

Ingenhoff, D. (2009). Governance and Corporate Social Responsibility of Media Organizations. An
International Comparison. International Conference: The Basics of Journalism: Concepts of Ethics,
Responsibility and Quality in Media and Journalism. Catholic University of Eichstaett—Ingolstadt,
Germany, 18.—20.09.2009 (Invited Speaker).

Ingenhoff, D. (2004). Public Opinion, Public Sphere and Social Responsibility. Panel chair at European
Public Relations Education and Research Association (EUPRERA) Annual Conference Conference,
Leipzig, Germany, 23.-36.09.2004.

19



6. OUTREACH ACTIVITIES (E.G. PUBLIC ENGAGEMENT IN SCIENCE, TECHNOLOGY AND KNOWLEDGE TRANSFER ACTIVITIES,
SCIENTIFIC ART PERFORMANCES, ETC.)

Ingenhoff, D., Bachmann, P., Heller, S., Vogler, D., Eisenegger, M., Schneider, J. (2022). Fourth
integrative rating of media quality, combining a representative survey study (D. Ingenhoff, P.
Bachmann) with a content analysis (M. Eisenegger et al.) on 51 Swiss media outlets. Online and
printed report of the study on media quality in German “Medienqualitatsrating 2022” and French
“Classement de la qualité des médias 2022”, public presentation on 13.09.2022 in Zurich,
Switzerland, awarding the winners of each section (1. Daily newspapers and online newspapers, 2.
Sunday newspapers and magazines, 3. Boulevard and commuter newspapers, 3 4. Radio and TV
news). Link (German)

Ingenhoff, D., Bachmann, P., Eisenegger, M., Vogler, D., Schneider, J. (2020). Third integrative rating of
media quality, combining a representative survey study (D. Ingenhoff, P. Bachmann) with a content
analysis (M. Eisenegger et al.) on 49 Swiss media outlets. Online and printed report of the study on
media quality in German “Medienqualitdtsrating 2020” and French “Classement de la qualité des
médias 2020”, public presentation on 14.09.2020 in Zurich, Switzerland, awarding the winners of
each section (1. Daily newspapers and online newspapers, 2. Sunday newspapers and magazines, 3.
Boulevard and commuter newspapers, 3 4. Radio and TV news). Link (German)

Ingenhoff, D., Eisenegger, M., Bachmann, P. (2018). Second integrative rating of media quality,
combining a representative survey study (D. Ingenhoff, P. Bachmann) with a content analysis (M.
Eisenegger et al.) on 50 Swiss media outlets. Online and printed report of the study on media quality
in German “Medienqualitatsrating 2018” and French “Classement de la qualité des médias 2018”,
public presentation on 03.09.2018 in Zurich, Switzerland, awarding the winners of each section (1.
Daily newspapers and online newspapers, 2. Boulevard newspapers, 3. Sunday newspapers and
magazines, 4. Radio and TV news). Link (German)

Ingenhoff, D., Dolea, A., Pamment, J., Bjola, C., Wang, J., Pike, S. (2018). Pre—conference organizer for
the ICA Public Diplomacy Interest Group’s PhD and Post—Doc pre—conference titled “Emerging
Research and Trends in Public Diplomacy and Nation Branding”, 68th Annual Conference of the
International Communication Association (ICA), Prague, Czech Republic, 24.—28.05.2018.

Ingenhoff, D. (2017). “Migration and Mobility”: Constructing Swiss identity and country image in times
of migration: Europe between integration and exclusion. (Initiator & Conference organizer). This
event is part of a series of conferences on Switzerland’s identity (“la Suisse existe — la Suisse n’existe
pas), sponsored by the Swiss Academy of Humanities and Social Sciences (SAHS) and Swiss
Association of Communication and Media Research (SACM). It seeks to reflect on the discursive
construction of Swiss identity and country image in the recurrent debates about migration in
Switzerland and in Europe. University of Fribourg, Fribourg, Switzerland. 17.03.2017.
http://www.lasuissenexistepas.ch/events/Constructing—Swiss—Identity—and—Country.html

Ingenhoff, D., Dolea, A., White, C., Kiousis, S. (2017). Post—conference organizer for the ICA Public
Diplomacy Interest Group’s post—conference titled “Bridging practice and disciplinary perspectives on
the formation and effects of country image, reputation, brand, and identity”, 67th Annual Conference
of the International Communication Association (ICA), San Diego, USA, 30.05.2017.

Ingenhoff, D., Eisenegger, M., Bachmann, P., & Wyss, V. (2016). First integrative rating of media quality,
combining a representative survey study (D. Ingenhoff, P. Bachmann) with a content analysis (M.
Eisenegger et al.) on 43 Swiss media outlets. Online and printed report of the study on media quality
in German “Medienqualitatsrating 2016” and French “Classement de la qualité des médias 2016”,
public presentation on 19.09.2016 in Zurich, Switzerland, awarding the winners of each section (1.
Daily newspapers and online newspapers, 2. Boulevard newspapers, 3. Sunday newspapers and
magazines, 4. Radio and TV news). Link (German)

Ingenhoff, D. (2016). Kommunikation des Staates in Krisen. Invited speech at the annual political public
forum (“Politforum®) in Thun, 12.—13. Marz 2016.
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https://www.mqr-schweiz.ch/files/mqr/pdf/MQR-22_Kompendium.pdf
https://medienqualitaet-schweiz.ch/uploads/1/3/7/5/137533082/mqr-20.pdf
https://medienqualitaet-schweiz.ch/uploads/1/3/7/5/137533082/mqr-18.pdf
http://www.lasuissenexistepas.ch/events/Constructing-Swiss-Identity-and-Country.html
https://medienqualitaet-schweiz.ch/uploads/1/3/7/5/137533082/mqr-16.pdf

Ingenhoff, D. (2016). Invited expert on a discussion forum on “Responsibility ascriptions”, Minster,
Germany, 7.-8.07.2016.

Ingenhoff, D., White, C., Fitzpatrick, K., & Kiousis, S. (2015). Pre-Conference organizer of the PR
division’s pre—conference titled “Advancing Public Diplomacy Research: Bringing Together Political
Communication and Public Relations”. 65th Annual Conference of the International Communication
Association (ICA), San Juan, Puerto Rico, USA, 19.-24.5.2015.

Ingenhoff, D. (2015). Invited speaker at the public conference “Perspectives on Current Public
Diplomacy Practices”, organized by and in the Romanian Ministry of Foreign Affairs, Bucharest,
Romania, 7.7.2015

Ingenhoff, D. (2013). Invited speaker at the public conference “Kritikunfahige Medien? Praxisfremde
Wissenschaft? Journalismus und Medienforschung im Dialog: Briickenschlag—Tagung zwischen
Medien und (Medien—) Wissenschaft”, organisiert von Roger Blum, Gottlieb und Hans Vogt Stiftung.
Solothurn, Switzerland, 26.04.2013

Ingenhoff, D. (2000). ComTrans: A Multimedia Tool for Scientific Transcription and Analysis of
Communication. International Forum for Young Researchers: “Shaping the Future”. Invited to present
a multimedia tool for transcription in the “Global Dialogue” topic on “Science and Technology:
Thinking the Future” of EXPO World Exhibition 2000, Hannover, Germany, July 2000.

7. OTHER PERTINENT PUBLICATIONS: WORKING PAPERS, OTHER JOURNALS

Ingenhoff, D., & Chariatte, J. (2020). Landesimage: Ein Bild zwischen Stabilitdt und Wandel. Die
Volkswirtschaft, 4/2020, 54-56. Link

Ingenhoff, D., & Chariatte, J. (2020). L'image d’un pays, entre stabilité et évolution. La Vie économique
4/2020. 54-56. Link

Ingenhoff, D. (2017). Imagemonitor Schweiz: Analyse des Landesimages in 17 Landern.
Werttreiberanalysen mittels Strukturgleichungsmodellen und Verbesserungspotenziale mittels
Importance—Performance Matrix identifizieren. Studie im Auftrag von Prasenz Schweiz.

Ingenhoff, D., & Bachmann, P. (2016) Reprasentative Befragung zur Qualitatswahrnehmung Schweizer
Medien. In Stifterverein Medienqualitdt Schweiz (2016). MQR-16. Medienqualitdtsrating 2016.
Zurich: Link (German)/ Association fondatrice pour la Qualité des Médias en Suisse (2016).
Classement de la qualité des médias 2016. Zurich: Link (French).

Ingenhoff, D. (2016). Migration und Schweizer Identitdt: Wie viel Fremdes hat Platz im Vertrauten?
Schweizerische Akademie der Geistes— und Sozialwissenschaften, SAGW-Bulletin 3, August 2016.

Lepori, B., Ingenhoff, D., Probst,C., Donzallaz, D., Hove, I., & Bahni, A. (2011). Final report of the CRUS
project: Measuring Research Output in Communication Science and Educational Sciences between
international benchmarks, cultural differences and social relevance.

Link

Ingenhoff, D. (2011). Evaluieren in der Kommunikations— und Medienwissenschaft. Warum Aktivitats—
Profile die bessere Alternative sind. Schweizerische Akademie der Geistes— und Sozialwissenschaften,
SAGW Bulletin, 2, 44-45.

Ingenhoff, D. (2011). Methoden der Reputationsmessung. Cision Special Profile ,Reputationsmessung”,
1,11-12.

Einwiller, S., Ingenhoff, D., Lehmann, D., Sommer, K., & Winistorfer, N. (2008).
Wirtschaftsberichterstattung in den Fernseh— und Radionachrichten — Erfiillen die
Nachrichtensendungen den Service Public? Bundesamt fiir Kommunikation (BAKOM).
Abschlussbericht.
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https://dievolkswirtschaft.ch/content/uploads/2020/03/20_Ingenhoff_Chariatte_DE.pdf
https://dievolkswirtschaft.ch/content/uploads/2020/03/20_Ingenhoff_Chariatte_FR.pdf
http://mqr–schweiz.ch/files/mqr–16/pdf/MQR–16–de.pdf
http://cqm–suisse.ch/files/mqr–16/pdf/MQR–16–fr.pdf
https://www.unifr.ch/evaluation/fr/assets/public/Lepori_2011_Measuring_output_communication_sciences.pdf

Ingenhoff, D. (2007). Integrated Reputation Management System (IReMS). Ein integriertes
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